MDY

SHAPING A GENERATION







Welcome to real-life Quadrophenia

This unique project celebrates the remarkable story of the stylish 1960s
youth sub-culture and the 40th anniversary of the release of the cult
Mod film, Quadrophenia.

The project featured a major exhibition at Leicester Museum and Art Gallery from April 12th - June 30th

2019 that told the story of the Mods but through the eyes of those that were there. The Mods: Shaping a

Generation project has been created and organised by Joe Nixon (founder of Arch Creative) and Shaun
Knapp (Author of Mods: Two City Connection/High Flying Around)

Leicester based charity Soft Touch Arts were a major project partner, initially winning the funding from
the National Lottery and BID Leicester to make the project happen, and then supporting with design
and curation. Headed up by directors Christina Wigmore and Sally Norman, Soft Touch Arts involved
over 90 young people from disadvantaged backgrounds, giving them the opportunity to meet the
older generation and participate in creating an ‘inspired by’ Mod culture exhibition.

The exhibition includes scooters, ephemera, and original 1960s clothing provided by designer
Roger K Burton as seen in the film Quadrophenia. The organisers also teamed up with Alan Fletcher,
author of the novel Quadrophenia, and story consultant on the film.

To follow are some of the project’s highlights and achievements.




Roger K Burton

Shaun, Joe & Christina Alan Fletcher




The exhibition received
funding from Heritage
Lottery Fund and

Bid Leicester whilst
working in partnership
with Leicester City
Council and a wide

range of sponsors, in
both cash and kind.




Over 35,000 visitors
in ftwo and a half
months - which is an
attendance record

for a Spring exhibition
at the museum.




The exhibition won

a tourism award for
contributing 1.75M to
the local economy.







Visitors came from
across the UK and
abroad, most notably
Australia, New
Zealand, Canadaq,
USA, France,

Germany and Spain.




Average dwell time

in the exhibition was
40-70 minutes.




Most visitors from

a 60-mile visited the
exhibition, eating out,
and spending further
time in the city centre.

Most popular

secondary options
after visiting the
exhibition were
Highcross Shopping
Centre and the

Richard lll destinations.







The exhibition
generated a
substantial increase
in donations and
retail income to the
museum.

The exhibition

also attracted new
audiences who have
never visited the
museum before,
taking in other exhibits
during their outings.







The book,

Mods: Two City
Connection, which
the exhibition is
based on, was one
of the most popular
fo accompany a

temporary exhibition.







The exhibition

received local, regional
and national coverage.
There were reports
across BBC and ITV
East Midlands News,
and several features

in local press, and
The Independent.




The ‘sound and
vision’ element of the
exhibition has created
one of the most
emotionally engaging
exhibitions staff at the
museum have seen.




The exhibition has
generated three
visitor books,
something
unprecedented

for a temporary
exhibition (the books

are available to
be reviewed).




The exhibition has

turned into a social
hub, a meeting point
for friends, old and
new, to regularly
meet up.
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The exhibition is at
the heart of the new
‘ReVive’ retro festival
and has generated its
own popular events
programme including

talks, gallery tours
and guided walks of
the Mod related sights
within Leicester.




Local charity,

Soft Touch Arts, used
the exhibition to work
with disadvantaged
young people to

create ‘Modified’,

an exhibition which
takes a contemporary
look at the 1960’s
Mod scene in Leicester
and Nottingham.







The Facebook
exhibition opening
film achieved over
67,000 views, reached
119,400 people,

had 4,800 reactions,
comments and shares

and over 4,500
post clicks.



https://www.youtube.com/watch?v=TUuevCnQWT0

The exhibition
appealed to a wide
demographic, not only
Mod enthusiasts, but
a range of audiences,
young and old.

Many people visited
at least twice - with
some people coming
back several times.
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The two exhibition
Facebook group
and pages have a
combined ‘like’ and
membership of over
1,700 people, which
will be built on for

future exhibition
venues to utilise.




The exhibition

has recently been
visited by staff at
Northampton Museum
Service who viewed

it as an ‘example

of good practice’.




The exhibition can

be re-configured

to fit the majority

of exhibition spaces,
and the panel content
could be adapted

if required.




The ‘Shaping a
Generation’ website
houses films, photos,
and latest news.

The website can be
used as a platform to
promote and showcase
future Mod exhibitions.



http://shapingageneration.co.uk
http://shapingageneration.co.uk

Visitors were
encouraged to take
as many photos as
possible - changing
people’s perceptions
of museums being
stuffy, and allowing

sharing across all
social media platforms.




A few highlights from social media...




...€ven The Who tweeted us!




Click here to view the exhibition trailer



https://vimeo.com/309139810

Click here to view the making of the exhibition video



https://vimeo.com/343611795/c7a506469b
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For further information get in touch:

hello@shapingageneration
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